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Your Cyber Security
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R [l York,, Nevwr York,, USA
% June Klein is CEO of Technology & Marketing

-
- % Ventwes, Inc. and creator of Elactronic-Boardroom
L D | MU Bugnesses, She provides solutionsin consult-

- o |ing, databases, networking, education, TV produc-
¢ tion, and newdetters

W June helps clients prosper from evoliing compai-
- tive landscapes by developing gamechanging ven-
twes and Inteqgrating next practices Her THMLY
methodology and ratings sy terns were launched at
Oxford’s VakiesEducation Centre and published by Universty Press of
Amevca. As a Brtish Ainvays FaceofOpportunity winnes, she is guest
chair of BA's global entreprenew marketing dsussion group. June isalso
director and advisor of Paythyu Ltd. which enpowers engreprenaursworid-
uwide via integrated sacwre mokile commerce plaforms and custorn me~
chant applications. June also has been presantad with the Ambassadorsfor
Philanthropy's ‘Founders Leadersup Award” and contributes to the digital
philanthropist voice weoviduidea

I: Whatis the heart ox the core of yowr message?

JK: The 5th Estate Megatrend is a paralkl o fthe oppo rtunities first provided
by the internet in the early 'gos -- a sirgle person is empowered to create a
critical mass of voices and movemerds to revamp the status quo. Mow, the
ability of irdividuals, ertities ard governments that core out of nowhere
and create capital events, is deperdent on global accountability We help
ow IT, financial, educational, and government policy lewl clients prosper
from changing competitive landscapes. We formulate and exzcute strategies
to develop and manage electronic ventures using TI Vi Next PracticesT™ in-
cliding TMW unvonferences, TMVi Think-DO Tanks, ard TMVi Capital
Events,

While researching my realtime Cybersecurity Integrator Dashboard and
global publications, I discovered that there is not a person, nor a business,
nor a government entity within a click of the Internet that is not affected by
cybersecurity. The question is not, ““Who has been hacked?” but, “Is there
someore that knows with certainty that they have not been hacked?” With
mobile devices and clouds, the isswe is getting worse and & never going away.
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I believe we absolutely live in a good world. So, the good rews is youcan min-
irnze the impact on yourself;, your business, your go vernment and your “rext
irmo vation setup.” We cando this to gether by first assessing what & working
for you and rainimizing your ricks, then implkmerting the TM Vimindset and
next practices,

To grow your oo mpany expo nentially, let's bo th THINK and DO.

I: How and when did you deveb p this powerful platform?

JK: Everything I have to share can be condersed into 9 words: technob gy,
marketing, ventures, "ina.", electronic, boardroom, solutions and sth estate.
Digesting ho w they are bended together resultsin your own 2 1st centiry sur-
vival platforr. Here's how the words came to be:

Earliey in my career at Citigroup ard JPMorgan Chase, I developed electronic
trading systerns conrected to exchanges in 120 countries, With trillbns of
dollars passing through, no one could make a mistake and have it go urme-
ticed. Yet, a new, non-shress tested technology could result in huge financial
and competitive gains. So, I had to build, try and fix a unique methodology
that would enable e to manage change, complexity and risk. That & whenl
architected the four main pillars that have consistently kd me to objective
solutions: Technology, Marketing, Ventures, "inc."

Az an IBM product marketing executive, I worked with expensive, profession-
al naming firres —s0 I knew that Techno b gy & Marketing Ventures, Irc. did
not roll right off of your tongue. Howeer, it said i four words the core corr
petencies TM Viuses to help our clients navigate thro ugh unchartered waters,

I was also part of the IEM -Merrill Lynch joint 'venture' that developed the
original "Bloomberg" 'techmob gy piloted with 'marketing’ customer Merrill
and i now a$z5billion 'ina.'

Eloomberg's integrated irformation and distribution channels were the foun-
dation that led to my registered trademnark and servicemark. Elkctronic-
Boardroom TMVi® Solutions is registered for 6 lines of business network
corferencing, coraputer databases, management consulting, television pro-
duction, educatio nal services, and raulti-disciplinary rewsktters, 'Electronic
refersto the scierce dealing with deveb pment ard application of devices, sys-
terns ard flow. 'Boardroom’ depicts the advisory, policy level of thinking that,
ifyou get it right, everything else falls into place.

I lhunched my branded approach to Corporate Governance at Oxford's Inder-

national Social Values Condfererce. This led to my sponsorship ofand collabo-
ration with the Oxford Internet Irstitute's Research on the sth Estate.
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Ready, &im, Captivate!

I filled in the strategy-execiution gapsofthe director's formal academic

researchto move real world problemsinto solutions. TMViis the missing
link between thinking and doing. Exgo, TM Vi Think-DO Tank™™,

I: What have you found are the most critical ingredients that make a mes-
sage magical?

JK: Tle message rst be crafted to incorporates 1. the meentives of the
person giving ard person receiving the message and 2. proofofauthority
and custormnized infrastncture needed to execute the message

To pinpoint the magic, I would ask "How canlI help the personovercome
the stumbling bl ck that is keeping them fro m mo ving forward right now?"
Then, "What is the process that lets them get to theirendgare?" Lastly,
"What are the modifications to the message that will meet their ermo tional
and stuational needs?

I: What is the best way you have found to put your message out to the
world and be heard?

JK: sthEstate Comrmnications enco mpasses the entire spectrum of 4th
estate media irclhading TV, radi, newsletter, video, and live irterviews.
This expands into websites, oollaborative movemerd sites, blo gs, online
videos, online TV, Twittey, Facebo ok, LinkedIn, emerging social media,
new blended news sources not validated bt timely and not refited.

You need to have individual presence in all of these mediums ard be able
to react immediately and appropriately. Even Presidential hopeful Rom-
ney recogrized his need for accountability to this type of media on a 2012
trip to the UK. He wasquoted as saying"it is the 4th estate media or what-
ever the other estate & that is causing misdivectir." My collaborator and
research fellow at Oxford Internet Institute has jointly coined and prorot-
ed thess difficult to explain comrmumications entities as "the sth Estate”.

I: How has your message changed your life, and the lives o fo thers?

JK: Forty years old is the new zo0. Ard 64 is rot the 0ld 64. Baby Boorers
have the greatest potential to create successful erdrepreneiwrial busiresses
with social purpose ard profit. There are 5 gereratibns in today's work-
force. To facilitate 24/7 global, freelarce, work-live dynamics, TMVi has
developed rwodel environments for urban, suburban, and raoltifaradly
homes We are also creating models for a townhowse and for a condo ser-
vice certer. Electrordc-Boardroom TM Vi® Solutions has the toolsets and
mentality to create win-win, peace-of-mind for all differertly focused age

goups.
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Your Oyber Security, June Klein,

I: How do youhope your message will irepire o thersin the future?
JK: I hope that you reco grizes

1. It is your choice whether the z1st cerdwry is one of disasters and near
extinctio noox one in which you create a new era o feivilization.

2. With TMW methodology, Electronic-Eoardroom THMVi® Solutibns and
sth Estate Comrmnications, you have the core tools to forge forward with
your own positive, accountabl movemenrd.

Make Yo wr Message Magical:

Passionately believing in what you do complemented with ethics, work,
and humor is recessary. To be sufficient, you need the right topic with a
value that mcreases over time. For example, the value of the Homeland
Secwrity market in 201z arounts to $206 bilion and is evolving globally.
$1 trillion frying to straighten out illicit cyberspace activities = "greatest
transfer of wealth m history." My Cybersecurity Integrator Dashboard and
University IP—Corporate Exchange can help you identify or grow an
inro vative technolo gy security defense solation.

Cybersecurity ranges from cyber hygiene and idertity to cybercrine and
warfare. Applythe TMViThink-Do method to Your Cyber Security
erdeavors by asking: What technology & involved? If you are deplo ying
mcormmerce to reduce the risk of payment fraud using mobile solutio re,
look at Paythru Ltd. because it complies with FCI DSS: the top finance
industry security stand ards. What market segments is this uniguely
protecting? Crowd funding philantheo py democratizes giving but some
sites introduce risk via redivecting yowr payments wersus PaythruDonate
which stays within your trusted merchart's area. What ventures are in
place overtly ox by architectural design® How do we integrate thess
answers ard pull ittogether as anine.’? Let's make it happen together and

DO a“TMVicapital everd.” httpe fftravicom/Cybersscurity
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